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social innovation

quality of life

sustainability

reliable business opportunities

empower people

meaningful lives

new challenges
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everyday life

meaningful
lives

social innovation

quality of life

loyal customers

stable markets

sustainability
EVERYDAY LIFE
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“everyday life can be the key
to meet the challenges of 

modern society!”
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involve stakeholders
externalize point of view
democratize the future 
gain momentum
memory of the future
analytical + visionary

envisioning new ways of living
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1950-70s

consumption

product

functionality

1980-90s

experience

user

interface

2000+

value

network

making sense

changing design paradigm

[Inspired by josephine Green, Philips Design]
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society

practice

individual

the 3rd way
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practice-oriented product design
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repetitive across time and space

remove random noise

shared understanding

a practice

= set of activities,
routine, habit, 
daily chore.
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COMPE- 
TENCES

ACTORS

elements of a practice

UNDER- 
STANDING
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case: mountain biking
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UNDER- 
STANDING

life of a practice
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changing practice
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changing practice
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changing practice

COMPE- 
TENCES

ACTORS

UNDER- 
STANDING
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reproduction
drives markets/society 

practices as unit of analysis

COMPE- 
TENCES

ACTORS

UNDER- 
STANDING
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competing practices

biking

driving

walking
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integrated practices

society

people

business

system of
exchange
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product service system

[ Inspired by Ezio Manzini, Politecnico di Milano]

goverment

business

market

community

home

products, services, 
money, risk & trust.
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eco-system of practices
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network & structures

regimes/ 
structures

eco-system 
of practices

networks/ 
systems

people/ 
products

ideas/ 
inventions

DESIGNING EVERYDAY LIFE MA3X.COM 



dynamics of practices

regimes/ 
structures

ideas/ 
inventions
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“The problems are solved, 
not by giving new information,
but by arranging what we have 

known since long.” 
[Ludvig Wittgenstein]
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